§1240.1

RESEARCH, PROMOTION, CONSUMER
EDUCATION, AND INDUSTRY INFORMATION

1240.39 Research, promotion, consumer edu-
cation, and industry information.
EXPENSES AND ASSESSMENTS

1240.40
1240.41
1240.42

Budget and expenses.

Assessments.

Exemption from assessment.

1240.43 Operating reserve.

1240.44 Voluntary quality assurance pro-
gram.

REPORTS, BOOKS, AND RECORDS

1240.50
1240.51
1240.52

Reports.
Books and records.
Confidential treatment.

MISCELLANEOUS

1240.60
1240.61
1240.62
1240.63
1240.64
1240.65

Influencing governmental action.

Right of the Secretary.

Suspension or termination.

Proceedings after termination.

Effect of termination or amendment.

Personal liability.

1240.66 Separability.

1240.67 Patents, copyrights, inventions,
product formulations, and publications.

Subpart B—General Rules and Regulations

1240.100
1240.105
1240.106
1240.107
1240.108

Terms defined.

Definitions.

Communications.

Policy and objective.

Contracts.

1240.109 Procedure.

1240.110 U.S. Department of Agriculture
costs.

1240.111 First handler and producer-packer.

1240.113 Importer.

1240.114 Exemption procedures.

1240.115 Levy of assessments.

1240.116 Payment of assessments.

1240.118 Reports of disposition of exempted
honey.

1240.119 Reporting period and reports.

1240.120 Retention period for records.

1240.121 Availability of records.

1240.122 Confidential books, records, and re-
ports.

1240.123 Right of the Secretary.

1240.124 Personal liability.

1240.125 OMB control numbers.

Subpart C—Referendum Procedures

1240.200
1240.201
1240.202
1240.203
1240.204
1240.205
1240.206
1240.207

AUTHORITY: 7 U.S.C. 4601-4613; 7 U.S.C. 7401.

General.

Definitions.

Voting.

Instructions.

Subagents.

Ballots.

Referendum report.
Confidential information.

7 CFR Ch. XI (1-1-08 Edition)

SOURCE: 51 FR 26148, July 21, 1986; 51 FR
29210, Aug. 15, 1986, unless otherwise noted.

DEFINITIONS

Subpart A—Honey Research, Pro-
motion, and Consumer Infor-
mation Order

§1240.1 Act.

Act means the Honey Research, Pro-
motion, and Consumer Information Act
(Pub. L. 98-590) and any amendments
thereto.

[61 FR 26148, July 21, 1986; 51 FR 29210, Aug.
15, 1986. Redesignated at 66 FR 21829, May 1,
2001]
§1240.2 Board.

Board or National Honey Board means
Honey Board, the administrative body
established pursuant to §1240.30.

[66 FR 21829, May 1, 2001]

§1240.3 Committee.

Committee means the National Honey
Nominations Committee established
pursuant to §1240.32.

[66 FR 21829, May 1, 2001]

§1240.4 Consumer education.

Consumer education means the act of
providing information to the public on
the usage and care of honey and honey
products.

[61 FR 26148, July 21, 1986; 51 FR 29210, Aug.
15, 1986. Redesignated at 66 FR 21829, May 1,
2001]

§1240.5 Department or USDA.

Department or USDA means the
United States Department of Agri-
culture.

[66 FR 21829, May 1, 2001]

§1240.6 Exporter.

Ezxporter means any person who ex-
ports honey or honey products from
the United States.

[61 FR 26148, July 21, 1986; 51 FR 29210, Aug.
15, 1986. Redesignated at 66 FR 21829, May 1,
2001]

§1240.7 Fiscal period and marketing
year.

Fiscal period and marketing year
means the 12-month period ending on
December 31 or such other consecutive
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12-month period as shall be rec-
ommended by the Board and approved
by the Secretary.

[61 FR 26148, July 21, 1986; 51 FR 29210, Aug.
15, 1986. Redesignated at 56 FR 37456, Aug. 7,
1991, and further redesignated at 66 FR 21829,
May 1, 2001]

§1240.8 Handle.

Handle means to process, package,
sell, transport, purchase or in any
other way place honey or honey prod-
ucts, or cause them to be placed, in the
current of commerce. This term shall
include selling unprocessed honey that
will be consumed without further proc-
essing or packaging. This term shall
not include the transportation of un-
processed honey by a producer to a
handler or transportation by a com-
mercial carrier of honey, whether proc-
essed or unprocessed, for the account of
the handler or producer. This term
shall not include the purchase of honey
or a honey product by a consumer or
other end-user of the honey or honey
product.

[66 FR 21829, May 1, 2001]

§1240.9 Handler.

Handler means any person who han-
dles honey or honey products.

[61 FR 26148, July 21, 1986; 51 FR 29210, Aug.
15, 1986. Redesignated at 66 FR 21829, May 1,
2001]

§1240.10 Honey.

Honey means the nectar and sac-
charine exudations of plants which are
gathered, modified, and stored in the
comb by honey bees, including comb
honey.

[66 FR 21829, May 1, 2001]

§1240.11 Honey production.

Honey production means all bee-
keeping operations related to man-
aging honey bee colonies to produce
honey, harvesting honey from the colo-
nies, extracting honey from the honey-
combs, and preparing honey for sale
and further processing.

[66 FR 21829, May 1, 2001]

§1240.16

§1240.12

Honey products means products
wherein honey is a principal ingre-
dient.

[61 FR 26148, July 21, 1986; 51 FR 29210, Aug.

15, 1986. Redesignated at 66 FR 21829, May 1,
2001]

Honey products.

§1240.13 Importer.

Importer means any person who im-
ports honey or honey products into the
United States as principal or as an
agent, broker, or consignee for any per-
son who produces honey or honey prod-
ucts outside of the United States for
sale in the United States, and who is
listed in the import records as the im-
porter of record for such honey or
honey products.

[66 FR 21829, May 1, 2001]

§1240.14 Industry information.

Industry information means informa-
tion or a program that will lead to the
development of new domestic and for-
eign markets, new marketing strate-
gies, or increased efficiency for the
honey industry, or an activity to en-
hance the image of honey and honey
products and of the honey industry.

[66 FR 21830, May 1, 2001]

§1240.15 Marketing.

Marketing means the sale or other
disposition in commerce of honey or
honey products.

[61 FR 26148, July 21, 1986; 51 FR 29210, Aug.
15, 1986. Redesignated at 56 FR 37456, Aug. 7,
1991]

§1240.16 National honey marketing co-
operative.

National honey marketing cooperative
means a cooperative that markets its
products in at least two of the fol-
lowing four regions of the United
States, as determined by the Sec-
retary:

(a) The Atlantic Coast, including the
District of Columbia and the Common-
wealth of Puerto Rico;

(b) The Mideast;

(c) The Midwest; and

(d) The Pacific, including the states
of Alaska and Hawaii.

[66 FR 21830, May 1, 2001]

233



